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ANDY WARHOL INVENTED THE VIDEO BLOG. !!
Okay, not really, but if we’re looking for the person who made “turning on a camera and being interesting” a thing, 
there are worse places to turn for an origin story.!!
In 1968, Warhol wrote: “In the future, everyone will be world-famous for fifteen minutes.” And in a world where 
there were three television networks and the closest thing to the Internet was something out of a Harlan Ellison 
short story, that basically meant one thing - “In the future, someone is going to make you famous until they decide 
you aren’t famous anymore.”!!
Warhol’s ideas about fame in the future are now almost 50 years old, which kinda means that the future is here. If 
he were alive and writing and making movies today, I think Warhol’s focus would be less on the duration of 
everyone’s fame and more on the quantity of the attention they draw.!!
“In the future, everyone will be world-famous for fifteen million views.”!!
The Internet has brought us to this interesting and awesome place where almost anything we put out in the world 
has the potential to actually go to the world. Text messages can be screenshotted, tweets can be retweeted and 
retweeted and retweeted, videos that you uploaded to amuse a few of your friends can make the front page of 
Reddit or featured on Youtube or Tumblr and then people you’ll never meet are watching your stuff! You’re a 
celebrity, even for fifteen minutes or fifteen million views. !!
So, if we’re accepting this idea that at some point, whether you’re expecting it or not, someone’s going to show up 
like Alec Baldwin and hand you your version of the Glengarry leads, your fifteen million views, we’re faced with 
two big questions about that.!!
What do you do with those? And what do you do with those?!!
I’m applying for the Content Producer position for Nerdfighteria because I think both of those questions (even 
though they sound the same) need really different answers, and I love working to solve those problems.!!
First, what do you do with those views? !!
Obviously, these fifteen million views aren’t easy to make happen, but if they do, the most important thing you 
have to do is to hook those people and never ever ever let them go. You don’t have to be perfect, not by a long 
shot, but you have to be entertaining and compelling and interesting and even if you don’t have to be perfect, you 
have to be pretty, pretty good. And because you can never be sure which video or blog post is going to be the one 
that gains traction, you have to be that good, that interesting, that compelling, and that entertaining with 
everything. !!
That’s hard, but it’s what’s interesting to me about making things for the internet. It’s not about getting lucky. It’s 
about proving you’ve earned the luck you’ve seen.!!
What do you do with the views? You turn them into fans. !!
But then there’s that second question: What do you do with those views and those fans?!!
I’d like to work with Nerdfighteria because I’m as excited about this question as anything else. This community has 
such a great track record of taking the ones and zeroes of online content and turning them into big, meaningful 
things in the real world.!!
I’ve spent the last few years creating content designed to sell concert tickets or custom technology, and it’s been 
great. I’ve managed budgets, dealt with people who make buckets more money than I ever will, and I’ve 
developed my voice and learned to trust it. !!
I’ve developed a strong sense for when my work is good. I’d like to work with Nerdfighteria because I want to do 
more than  make good content. I want to do good, period.!!
Alex Jonathan Brown!
10.06.2014!



ALEX JONATHAN BROWN.!

260-797-2208 – brown@pyecommabrown.com!

 
“All I know right now is that I want to do all of it better. Everything better. Better, better.” 

 – Merlin Mann!

Work.!

Aptera Software  
Fort Wayne, IN  
Inbound Marketing Specialist, November 2013 - Present!

Responsible for developing and executing buyer personas and editorial calendars for seven distinct 
practice areas. Directs production of content including blogs, e-books, white papers, e-mails, and 
video content. Increased traffic on a monthly basis in addition to increasing the amount of content 
produced by Aptera’s marketing department. !

pye,brown  
Fort Wayne, IN  
Creative Partner, May 2010 - Present!

Manages the creative direction and production of digital marketing materials for freelance clients and 
in-house projects on behalf of the company including (260), a limited-edition zine focused on cultural 
criticism rooted in Northeast Indiana. On-going and past projects have included connecting and 
executing a series of “Tailgate Invasion” videos for Aunt Millie’s Bread and The Bomb Shelter, a night 
of stand-up for first time comedians.!

Fort Wayne Philharmonic  
Fort Wayne, IN  
Director of Marketing and PR, March 2013- November 2013  
Marketing Manager, December 2011 – February 2013!

Responsible for the art design and messaging for The Phil’s print, television, radio, and digital media. 
Coordinated TV and radio appearances and interviews for Music Director and Assistant Conductor. 
Developed advertising budgets and performance goals for four subscription series and more than 
fifty events. Managed external vendors in the production and distribution of direct mail, database 
management, and concert programs. Lead a department of 11 employees.!

Hunt Big Sales  
Fishers, IN  
Production Manager, May 2010 – July 2011!

Led development and production of video series, podcasts, and marketing materials. Led redesign of 
consulting products including presentations, workbooks, and handouts. Developed and implemented 
social media and e-mail strategies for lists as large as 15,000 members. Managed partner firms 
through website development and e-commerce integration.!

Praxis Consulting 
Muncie, IN  
Communication Specialist, October 2009 – January 2011!

Oversaw production of all written materials, including marketing, press releases and internal 
communication. Worked alongside sales team to re-design the supplemental materials used in the 
sales process, including presentation decks, handouts and workbooks. Coordinated company’s 
presence at the industry’s national convention, including mailings and event planning.
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Education.!

Ball State University  
Master of Arts, Communication Studies, 2009!

Indiana State University  
Bachelor of Arts, Radio/TV/Film, 2007 Minor in Creative Writing!

!
References.!

Christy Sandmaier  
Director of Administration 
Fort Wayne Ballet 
(260) 484-9646  
csandmaier@fortwayneballet.org!

Reported to Sandmaier in her previous position as Director of Marketing and Development for The 
Fort Wayne Philharmonic. Worked closely with her in developing marketing plans, budgets and 
media buys.!

Matt Kelley  
Owner 
One Lucky Guitar  
260-969-6672  
matt@oneluckyguitar.com  
 
Continues to work closely with Kelley on many of pye,brown’s creative projects, including (260) and 
The Bomb Shelter. !

Tom Searcy  
CEO 
Hunt Big Sales  
(317) 816-4327  
tom@huntbigsales.com!

Worked closely with Searcy on the development of video series, podcasts and other marketing 
materials, as well as client workshops and redesigns of consulting materials.!

!
Skills.!

Video and audio production, including Final Cut Pro, Adobe Premiere and Audition. Visual production 
including Adobe InDesign, Photoshop and Illustrator. Less glamorous office stuff, including Microsoft 
Word, Excel, Powerpoint, and Minesweeper.
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